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In mid-1990s of last century, market-directed news weeklies appeared in China. 
In about 10 years, they achieve rapid development, but by now, they have not become 
mainstream media in China. 
At present, favorable political and economic atmosphere creates beneficial 
opportunities for Chinese press, but entering WTO also brings rigorous challenges. In 
such environment, it is of great practical significance to research the development of 
Chinese market-directed news weeklies, absorb its successful experience and 
anatomize its problems faced, which can be learned by the whole magazine industry 
to change its feeble status and undertake its responsibility to magnify the advanced 
culture and push the productivity. At the same time, systematic research can also 
benefit existing theoretical discussion for news weeklies, which is usually isolated 
and scattered. 
According to the classic frame of market-directed journalism theory, this thesis 
quantitatively describes and penetrates into news weeklies’ four markets: audience 
market, advertising market, capital market and content market. 
Nowadays, Chinese market-directed news weeklies seize the high-browed 
readers, but its expensive price affects readership stability and limits audience’s 
amount so that it is difficult for these magazines to have greater influence. These 
magazines’ advertising revenue continually increases, but in the environment where 
there is no circulation auditing organization, their competition is not reasonable. They 
urgently need funds to develop, but in the underdeveloped system of media financing, 
they suffer with frustration while cooperating with investor. They strengthen media’s 
surveillance function, but lose balance. 
The researcher deems that in the precondition of depth report and fine printing, 
Chinese market-directed news weeklies should reduce their price to increase the 
number of readers. It is the way to become mainstream media. In the state that 
media’s advertising market is rapidly growing, news weeklies should reinforce 
reasonable competition to enhance advertising revenue and bridge the gap between 
low price and high cost. Under the existing media financing policy, it is necessary for 
news weeklies to create secure and effective financing channels, and intensify 
managing consciousness as well as enrich market experience. At last, these magazines 
should persist in media’s surveillance function, and, at the same time, represent a 
colorful life. 
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